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A SHORTENED STATUTORY PERIOD FOR REPLY IS SET TO EXPIRE 3 MONTH(S) OR THIRTY (30) DAYS, 

WHICHEVER IS LONGER, FROM THE MAILING DATE OF THIS COMMUNICATION. 
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DETAILED ACTION 

1 . This Office Action is the answer to the Election filed on November 28, 2005, 
which paper has been placed of record in the file. 

2. Claims 16-21 , 51 -57, and 60-82 are elected for consideration. 

Response to Arguments/Amendment 

3. Applicant's arguments with respect to claims 16-21 , 51-57, and 60-82 have 
been considered but are moot in view of new grounds of rejection. 

Claim Rejections - 35 USC § 103 

4. The following is a quotation of 35 U.S.C. 103(a) which forms the basis for all 
obviousness rejections set forth in this Office action: 

(a) A patent may not be obtained though the invention is not identically disclosed or described as set 
forth in section 102 of this title, if the differences between the subject matter sought to be patented and 
the prior art are such that the subject matter as a whole would have been obvious at the time the 
invention was made to a person having ordinary skill in the art to which said subject matter pertains. 
Patentability shall not be negatived by the manner in which the invention was made. 

5. Claims 16-21, 51 -57, and 60-82 are rejected under 35 U.S.C. 1 03(a) as being 
unpatentable over Marshall, United States Banker, v102n8, pp: 49-50. 

Regarding to claim 1 , Marshall discloses a method for providing at least one 
extra credit line to an existing credit card account, comprising: 

determining a target customer group from a set of customers, wherein each 
customer in the set of customers holds an existing credit card account issued by a credit 
card issuer (page 1 , An automated systems that score and analyze existing account 
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behavior, helping banks decide who to remove from revolving credit and who to offer 
more; the system scores customers and sorts them into three groups: strong, need 
more information, and poor risk); 

presenting an offer for an extra credit line to each customer in the target customer 
group (page 2, paragraph 6, raising credit limits on good customers). 

Marshall does not teach processing responses to the offers from customers in the 
target customer group and activating at least one extra line of credit to the existing 
credit card account of each customer that has responded to the offer for extra credit. 
However, teach processing responses to the offers from customers in the target 
customer group and activating at least one extra line of credit to the existing credit card 
account of each customer that has responded to the offer for extra credit are well know 
in the art. For example, in the existing credit card system, customers usually receive the 
letter included credit cards by mail instructs the customers to activate credit cards by 
calling the toll free numbers of the credit card company. Therefore, it would have been 
obvious to one with ordinary skill in the art at the time the invention was made to modify 
Marshall's to adopt the well known feature above for purpose of enhancing the security, 
because in the activation process required the card holders provide the confidential 
information only known by the card holders. Moreover, Marshall does not teach notifying 
each customer who has responded to the extra credit offer of an activated status of the 
at least one extra credit line associated with the customer's credit card account. 
However, notifying each customer who has responded to the extra credit offer of an 
activated status of the at least one extra credit line associated with the customer's credit 
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card account is well known in the art. For example, in the existing credit card system, 
customers usually receive the credit card statements included credit limits, outstanding 
balances, interest applied, purchase histories, special offers, etc... Therefore, it would 
have been obvious to one with ordinary skill in the art at the time the invention was 
made to modify Marshall's to adopt the well known feature above for the purpose of 
providing account information to the credit card customers. 

Regarding to claim 2, Marshall does not teach wherein the target customer group 
includes at least one web site customer that has accessed a web site offered by the 
credit card issuer, and wherein presenting offers includes: presenting the offer for extra 
credit on a page included in the web site; and receiving a response from the web site 
customer through the web site, and further wherein notifying each customer includes 
presenting a message indicating the activated status of the extra credit line on another 
web page. However, presenting the offer and accepting the offer via a web site is well 
known in the art. Conventional Internet allows the customer to access many web sites 
to conduct financial transactions. Therefore, it would have been obvious to one with 
ordinary skill in the art at the time the invention was made to modify Marshall's to adopt 
the well known feature above for the purpose of providing more convenient and time 
consuming. 

Regarding to claim 3, Marshall further teaches wherein the target customer group 
includes at least one point of sale customer that attempts to perform a purchase 
transaction at a point of sale terminal associated with a vendor, and wherein presenting 
offers further includes: sending a message indicating the offer for extra credit to the 
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point of sale terminal; presenting the offer to the point of sale customer at the point of 
sale terminal; and processing a response to the offer from the point of sale customer 
(page 2, paragraph 1 1 , "a bank could authorize an overlimit purchase at the pint of sale 
from a customer that computerized data suggests is a good risk"). 

Regarding to claims 4-5, Marshall does not teach wherein presenting the offer to 
the point of sale customer further includes printing the offer for extra credit on a sales 
receipt associated with the purchase transaction, presenting the offer to the point of sale 
customer further includes displaying a message on a display at the point of sale 
terminal, wherein the message indicates to a user of the point of sale terminal to notify 
the point of sale customer of the offer for extra credit. However, printing the special offer 
on a sales receipt associated with the purchase transaction and presenting the special 
offer to the point of sale customer further includes displaying a message on a display at 
the point of sale terminal are well known in the art. Therefore, it would have been 
obvious to one with ordinary skill in the art at the time the invention was made to modify 
Marshall's to adopt the well known feature above for the purpose of providing more 
convenient to customers in receiving special offer at the conventional point of sale 
terminal. 

Regarding to claims 6-10, Marshall does not teach wherein processing 
responses includes: associating at least one vendor with the at least one extra line of 
credit that has been activated for each customer's credit card account, wherein the at 
least one extra line of credit may only be used for purchases that are associated with 
the at least one vendor; wherein associating at least one vendor with each extra line of 
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credit that has been activated for each customer's credit card account further includes: 
determining a set of vendors to be associated with each customer's extra line of credit 
based on customer profile information; and adding the set of vendors to a customer 
vendor table associated with each customer who has responded to offer for extra credit; 
wherein determining the set of vendors further includes: presenting a list of vendors to 
each customer, and receiving from each customer vendors selected from the list of 
vendors; wherein the list of vendors are presented to each customer based on each 
customer's customer profile; wherein the at least one extra line of credit includes a first 
and a second extra line of credit, and wherein the first line of credit may only be used for 
transactions that are associated with a first vendor, and the second extra line of credit 
may only be used for transactions associated with a second vendor. However, 
restricting the vendors in purchasing using credit card is well known in the art. 
Therefore, it would have been obvious to one with ordinary skill in the art at the time the 
invention was made to modify Marshall's to adopt the well known features above for the 
purpose of reducing the risk for the credit card issuer. 

Claims 26-33 contain similar limitations found on claims 1-10 above, therefore, 
are rejected by the same rationale. 

Claims 34-43 are written in computer-readable medium that parallel the 
limitations found in claims 1-10 above, therefore, are rejected by the same rationale. 

Claims 60-66 are written in means that parallel the limitations found in claims 
26-32 above, therefore, are rejected by the same rationale. 
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Claims 72-78 are written in means that parallel the limitations found in claims 1, 
2, 6-10 above, therefore, are rejected by the same rationale. 

Conclusion 

6. Claims 1-10, 26-43, 60-66, and 72-78 are rejected. 

7. The prior arts made of record and not relied upon is considered pertinent to 
applicant's disclosure: 

"Sears Tests Starter Card", Card Fax, v 1997, n 21, p 1, discloses raising credit 
limits on good customers. 

"Bankers urged to monitor card portfolios as bankruptcies rise", ABA Retail 
Banker International, v 47, p 2-3, Jan 1987, discloses increasing credit limits based on 
behavioral scoring. 

"Education A Perk in New AT&T College Credit Card Offer", Card News, v 8, n 
16, August 1993, discloses increasing credit lines for students establish good payment 
histories. 

Solokl et al (US 6,173,269) discloses a method and apparatus is provided for 
executing electronic transactions with teens, especially where such transactions are 
limited only to those vendors that have been approved by the teen's parents. 

Picciallo (US 6,044,360) discloses a third party credit card in which vendors are 
restricted. 

Szlam et al (US 6,868,395) disclose presenting and accepting credit card offer 
via web site. 
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Lent et al (US 6,324,524) disclose a system and method for presenting multiple 
custom offers to an applicant for credit over a network. 

8. Any inquiry concerning this communication or earlier communications from the 
examiner should be directed to examiner Nga B. Nguyen whose telephone number is 
(571 ) 272-6796. The examiner can normally be reached on Monday-Thursday from 
9:00AM-6:00PM. 

If attempts to reach the examiner by telephone are unsuccessful, the examiner's 
supervisor, Hyung S. Sough can be reached on (571) 272-6799. 

Any inquiry of a general nature or relating to the status of this application or 
proceeding should be directed to the Group receptionist whose telephone number is 
(571)272-3600. 

9. Any response to this action should be mailed to: 

Commissioner of Patents and Trademarks 
C/o Technology Center 3600 
Washington, DC 20231 

Or faxed to: 

(571) 273-8300 (for formal communication intended for entry), 

or 

(571) 273-0325 (for informal or draft communication, please label 
"PROPOSED" or "DRAFT"). 

Hand-delivered responses should be brought to Knox building, 501 Dulany 
Street, Alexandria, VA, First Floor (Receptionist). 
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